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Foreword

As a sales professional, you’re probably not a stranger to LinkedIn. Afterall, your LinkedIn profile is important
to your sales success. The connections and relationships you build over LinkedIn can play a vital part in
finding and converting leads.

What’s more, your LinkedIn profile is also ESSENTIAL to landing your next dream job.

Our guide to optimising your LinkedIn profile will not only help you stand out from the crowd and secure your
dream role, it will help you succeed once you’re in that role.

On last count, there were 546 million users across 200 different countries on LinkedIn. Suffice to say, most
sales professionals have a LinkedIn profile. With your sales peers (and direct competition for a job) all
present and competing for the hiring manager’s attention on LinkedIn, how can you make your profile stand
out from the crowd?

This guide outlines the steps that you can take to ensure your profile is found, seen, and remembered by
potential future employers.
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1. Know your AUDIENCE

Before doing anything else, you need to be able to answer this: Who are you trying to appeal to? 

To understand this question, you must first spend some time considering what you want from your next role. 

Ask yourself:

   What industries am I interested or not interested in?
   What size company would I like to work for?
   What did I like and not like about my previous roles?
   What skills do I already have and what do I want to develop?
   What is important to me? Salary, location, benefits, working hours?
   What do I want from my career and where do I see myself in 5 years?

Based on these insights, you can then determine who you’re trying to appeal to. Perhaps you’re looking for a sales  
role in a larger manufacturing business within 10 minutes of your home. Maybe you’re looking for a sales role 
in a tech startup with great opportunity for growth.

With that in mind, you can now think about the important information that a potential hiring manager at those 
businesses will want to find on your profile in order to decide if you are relevant for the role.

What will the hiring manager be searching for?

Some of the main things they’ll be searching for are if you have the required skills, cultural fit, experience, 
reputation, mutual connections and past successes.
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2. Upload a PROFESSIONAL PHOTO

3. Add a BACKGROUND PHOTO

By simply having a profile photo you can increase your views by 21x and connections by 9x.

When you first visit someone’s profile, where do you look first? The profile picture. It’s there when you connect,
visit a profile, and update your status.

When taking a profile picture you don’t need a professional photographer, just someone with a camera. Dress 
like you would for an interview, use a plain background and smile.

If you’re using a photo you already have, choose a photo with no one else in it, that was taken in the last 5 
years and that has just your head and shoulders in it. You can use LinkedIn’s photo editing tools and filters to 
edit an existing photo if you are unable to get someone to take a photo for you.

Your background photo adds context to your page, draws attention, makes you more memorable, and shows you 
know what you’re doing on LinkedIn. Try choosing a photo that reflects your industry, current company or personality.

https://blog.linkedin.com/2017/march/14/linkedin-profile-photo-tips-introducing-photo-filters-and-editing
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4. Make your PROFILE URL reflect your name

Customising your profile URL is a small yet effective way to increase the memorability and personability 
of your account. Rather than being a selection of randomly selected numbers and letters, you can become 
yourself. By using your name as your URL you are increasing the likelihood of a hiring manager remembering 
you name, especially when they send your profile link to other decision makers within their business.

Having a personalised LinkedIn URL also makes you look professional when you use it on your email 
signature or resume.

An example of a typical custom link to your profile would be linkedin.com/jamesmitchell. If your name has 
already been taken we suggest trying to include your middle name, using your initials or adding a number 
after your name.

To get a custom link that includes your name simply:

1. Go to ‘Me’ in the top bar and click ‘View Profile’
2. There, you’ll see ‘Public Profile URL’
3. Click on ‘Edit’ and put in your preferred address
4. Click ‘Set Custom URL’



6

5. Spend time on an ENGAGING headline

Your headline is the text below your name and it’s the first piece of information other than your name, that someone  
will see. You need to write something that is engaging to a potential hirer, or they might not look any further.

Although your headline’s default is your current or last position, you don’t want to leave it like this. This is the 
ideal real estate for giving people a quick overview of what you do and why you’re the ideal candidate for them.

What should you include? Firstly, you must include your current job title. Then, use keywords that define your 
key skills or achievements.

Using symbols such as • or | to separate your title and skills make it easier to read.

 Sales Manager at XYZ Company • Specialising in Technology and

Communications • 2018 Salesperson of the year

F O R  E X A M P L E :
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6. Give a GREAT SUMMARY about yourself

It is important to keep your audience in mind here.

What would make someone want to hire you? This is not the place to list everything you’ve done, rather it is 
the place to let your best results shine. It is also a great spot to summarise what drives you.

According to LinkedIn’s @ Work Study only 35% of us feel confident describing our professional 
achievements. To write a good summary you must overcome this feeling and be able to speak about the 
great things you have achieved. A good way around this is to ask a trusted friend or colleague to describe 
your achievements and help you write your summary. Remember, however, that whatever is said needs to be 
backed up, so ensure that you have metrics at the ready.

Here’s a few tips to writing a strong summary:

   Write in the 1st person, this isn’t someone else talking about your achievements
   Use metrics where possible to quantify the outcomes you achieved while in your role
   It is great to give a possible connection the chance to see what drives you (you never know, it may drive 
them too)

   Listing your expertise

https://blog.linkedin.com/2016/05/25/get-comfortable-with-being-uncomfortable-why-now-is-the-time-to
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7. Buzzwords are a ‘NO-NO’

You don’t have to look hard on LinkedIn to see the overused buzzwords on every profile. Some of these words 
are even used so often, that they made a published LinkedIn Blog article naming the top 10. Using these 
words won’t convince people that you have these qualities. Instead it is much better to use tools available on 
LinkedIn to display concrete examples such as metrics, media and publications.

If these buzzwords are applicable or crucial to your certification or job title, use them (sparingly).

https://blog.linkedin.com/2018/january/25/find-the-right-words-to-land-the-right-job
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8. Be YOU!

9. Get your profile to 100% COMPLETION

This is your profile! People don’t want to see the same spiel that they see day in, day out. Show a potential 
hirer that you are a person too, and that you have a personality they can connect with. There is nothing wrong 
with some well timed, appropriate humour.

In order to feel approachable, your language should feel warm and inviting, while also maintaining a professional 
undertone. Don’t be afraid to talk about your interests, drives and passions. Remember, you are here to make 
relationships and attract potential employers. You can’t do that without finding some common ground.

LinkedIn members with completed profiles receive 40% more opportunities. That’s quite a lot of potential jobs down
the drain if you haven’t taken the time to finish your profile.

Completion of a profile is important to showing that you take pride in your career and how you present yourself. This
is a great sign for anyone who you attempt to connect to or who wants to connect with you.

To complete your profile and be given an ‘all-star’ status include:

   Your industry and location
   Current position, including description
   2 past positions

   Education
   3+ skills
   50+ connections



10

10. Don’t be afraid to hit that ‘CONNECT’ button

11. Get SKILL ENDORSEMENTS

No, you shouldn’t connect with anyone and everyone. However, it is important to connect with people that are
relevant to your industry and market. You have to remember that the power of your profile is strongly determined 
by the power of your network. The bigger your overall network, the more searches you appear in and the more 
chance you have for a hiring manager to connect with you.

Building strong relationships is crucial to success, and on LinkedIn the only way to do this is to connect. If 
you have a meeting, interview, seminar or a lunch, follow this up with a connect request on LinkedIn.

The acknowledgement of your talents from people within your network (Endorsements) are a great way to boost
your profile. Being endorsed is crucial to raising your ranking on the LinkedIn search algorithm. Having at least five
relevant skills on your LinkedIn profile can lead to up to 17 times more views. Having endorsements also increases
your credibility, meaning more people are likely to connect with you or allow you to connect with them.

The fastest way to grow the number of endorsements you have is to endorse others. Be sure you send a thank you
message when someone else endorses you!

connect

https://blog.linkedin.com/2018/january/9/tuesday-tip-stand-out-by-flexing-your-skills-on-your-linkedin-profile
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12. Seek RECOMMENDATIONS

Endorsements are great, however recommendations take this to the next level. Recommendations are 
testimonials written by colleagues, management, commercial partners or someone involved with your career.

There are a variety of people who can recommend you: from top management and work colleagues; to 
suppliers and commercial partners.

Endorsements give people viewing your profile a quick, visual sense of what you’re valued for. Recommendations 
take things a step further. They are personal testimonials written to illustrate the experience of working with 
you. There’s a handy drop-down menu in the Recommendations section of your profile that makes it easy to 
reach out to specific contacts and request recommendations. Take the time to think about who you would 
most value a recommendation from – and personalise your request. It’s worth the extra effort.
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13. Be ACTIVE

Just like any other social media platform, to stay relevant you must stay active. In order to do this,  you must 
update your status regularly or partake in discussion. A combination of both is best practice.

This ensures that the people you are trying to create meaningful relationships with will be aware of you and 
gain value from having a connection with you.

Some of the ways you can remain active include:

   Write long form or short form articles that you can share with your 
connections using the post function. 20 posts per month can help you 
reach 60% of your unique audience.

   Share interesting articles relevant to your field or industry. Generally,  
the best times to post on LinkedIn are Tuesdays and Thursdays between 
7am and 9am local time.

   Comment and discuss on posts that are relevant or meaningful to you.

   Like and share posts from connections.

   Join and be active in relevant groups. Having common groups with a 
hiring manager will help you rank higher in their searches.

   Follow thought leaders, companies and influencers in your industry to 
stay up to date with trends and news.
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14. Proofread, edit and CENSOR

15. PROMOTE your profile

Yes this may seem obvious, but proofreading your profile is crucial. Your LinkedIn profile is your professional
profile and having mistakes throughout is not a way to impress. There are softwares out there, such as 
Grammarly and Hemmingway that will make this process easier.

As you proofread, remember to censor yourself. If you wouldn’t say it in a job interview, don’t say it on LinkedIn.

Are you actively sending your resume out? Add a link in your resume to your LinkedIn. Before you do this, make sure
your resume and LinkedIn profile align - you don’t want to make things confusing for the hiring manager.

You could also connect your LinkedIn profile to your email signature, add it to your FaceBook “About me” section or
add it to your blog (if you have one.)

https://www.grammarly.com/
http://www.hemingwayapp.com/
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ABOUT bta Sales

bta Sales is Australia’s specialist sales recruitment agency.

Sales recruitment is our passion, and all we do. We have more than 25 years’ experience successfully placing 
quality sales professionals in great roles with our trusted clients.

Candidates benefit from bta Sales’s unrivalled industry-specific knowledge.

We know all the key players and have relationships with some of Australia’s largest and most well known brands 
and sales organisations. bta Sales is renowned for our candidate-driven approach and the successful results our 
team consistently achieve. As your partner, we know you.

Speak to one of our professional consultants about finding the perfect role for you.

Email  Steele Baillie, steele@btasales.com.au
Phone  1300 BTA SALES (1300 282 725)
Address  14 Hill Street, Cremorne, VIC, 3121


